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YES! Repeat your offer here.


No, not right now, but keep me in mind for future offers.


Name	


Address	


City	Postal Code	Phone	





Flash Head Here!


FREE, SALE,


££££, etc.
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The CPA Association


The Lodge


Walton Hospital


Whitecotes Lane


Chesterfield


S40 3HW





Phone: 01246 515 975


Fax: 01246 515 976


Email:cpa.association@chesterfieldpct.nhs.uk





Formal flyers look “serious” and businesslike. But people still expect you to get to the point fast. Make it easy to skim the flyer and get all the important benefits of your product, service or event.





Formal flyers look “serious” and businesslike. But people still expect you to get to the point fast. Make it easy to skim the flyer and get all the important benefits of your product, service or event.





Attention grabbing headline!





A few more flyer pointers:








Use bulleted lists like this to make your important points pop out.


Insert your own piece of art, illustration, photo or chart. (Putting art near the main headline draws the reader’s eye more quickly to what you want them to notice first.)


Remember, flyers can’t convey a complex message. Keep your text short and easy to read.


This might even be a good spot for your slogan in a�contrasting font like this. Or to emphasize the�expiration, guarantee, special, etc.





Flash Head Here!


Fill this text box with an


attention-getter, like FREE, SALE, ££££, etc.





A few more flyer pointers:


Use bulleted lists like this to make your important points pop out. 


Use your “spot” colour to draw attention to key points that you don’t want the reader to miss


Bullet items should be short and to the point. They should not exceed three to four lines of body copy.


Remember, flyers can’t convey a complex message. Keep your text short and easy to read.





A few more flyer pointers:


Use bulleted lists like this to make your important points pop out. 


Use your “spot” colour to draw attention to key points that you don’t want the reader to miss


Bullet items should be short and to the point. They should not exceed three to four lines of body copy.


Remember, flyers can’t convey a complex message. Keep your text short and easy to read.





Attention grabbing headline!


A friendly flyer looks like fun – or, at least, informal.� Use this spot to get people interested. They’ll only�give you a few seconds of their time.� Emphasize benefits and what’s in it for them.
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YOUR LOGO HERE





The categories for 2012 are as follows:


Excellence in Providing CPA Information for Service Users and / or Carers


Criteria: 


Clear and easy to understand information resources for service users and / or carers


Developed with service user and / or carer involvement


Innovative content, format or use of IT


Excellence in Monitoring and Evaluating the CPA Process


Criteria: 


Effective monitoring and evaluation of the CPA process or aspect/s of it


Focus on driving up quality


Innovative approach to methods of monitoring, area/s evaluated and / or applying lessons, including innovative IT use


Involving service users, carers and / or partner agencies/groups


Best Example of Care Planning


Criteria: 


Effective care planning arrangements


Promotes service user / carer involvement / partnership in care planning


Innovative approach to meeting aspect/s of care planning


Effective use of IT


Promotes recovery focus


Promotes integration of different aspects of care (e.g. mental health, physical health, personalisation)


Best Practice in Managing Safe Discharge


Criteria: 


Robust and cohesive approach to safe and effective discharge/transfer from hospital setting or secondary mental health services


Promotes recovery focus / achieving a better quality of life for the individual


Demonstrates effective partnership working between different teams / agencies


Excellence in CPA Policy and Practice Standards


Criteria: 


Accurately reflects and explains, in a clear and easy to understand format, national CPA standards and/or interprets their application to local arrangements


Promotes recovery focus


Promotes service user / carer involvement / partnership working


Innovative approach to policy/practice development or presentation


Excellence in CPA Training 


Criteria: 


Effective training in one or more aspects of the CPA process


Engaging learners and supporting a range of learning styles by delivering content in a variety of formats


Service user / carer involvement in developing/delivering training


Incorporates recovery focus


Innovative approach/es to training format or content


Journal Awards – most useful article nominated by readers 


A voting sheet will be emailed to all CPAA members in April














The CPA Association 


Walton Hospital Whitecotes Lane 


Telephone: 01246 515 975  


Email: cpa.association@derbyshcft.nhs.uk 


Website: www.cpaa.org.uk 


Recovery is a reality, see people , see potential





The CPAA invites entries for the 2012 good practice awards.





If your organisation / department are successful the award will include:


Certificate.


A quality kite mark


A feature in the CPAA’s journal ‘The Approach’.


A formal letter from the CPAA to your Chief Executive, Chair or Director, along with a copy of the certificate.





Eligibility


In order to enter for an award, you must be a fully paid up member of the CPA Association.


Submissions


Submissions must be largely jargon free and currently in use (not draft or planned for launch).  For all categories: entries should meet at least one of the stated criteria – covering submissions must state how criteria are met.


Awards Presentation


The certificates will be presented at the CPAA’s


Annual General Meeting


18th July 2012.











Deadline for Submissions





All entries must be submitted, along with an application form (see attached) to the CPA Association no later 


than 21st May 2012.  You must follow the instructions given on the application form.
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